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We shall accumulate machinery and
establish steel works, iron foundries and
factories; we shall link the various states
of our Continent with communications;
we shall astound the world with our
hydroelectric power; we shall drain
marshes and swamps, clear infested
areas, feed the undernourished, and rid
our people of parasites and disease.

It is within the possibility of science and
technology to make even the Sahara
bloom into a vast field with verdant
vegetation for agricultural and industrial
developments”.

President Kwame Nkrumah,
first speech at the foundation summit of the
Organization of African Unity,
Addis Ababa, 24 May 1963
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Status of ST/ in Africa
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Overview-Status of ST/ in Africa

Strengths
African leadership recognize the critical role played by STT in
socio-economic growth (eg STISA2024 etc.)
Bilateral and multilateral cooperation on STT among AU Member
States
Increased ST output

Weaknesses
Weak STI Research infrastructures in African countries
Insufficient funding for STI
Low awareness about IP and clear IP policy for publicly tunded
R&D
Weak enabling environment for STI (Framework conditions)

Innovation performance of most African countries not known
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Mission of STISA 2024

1o accelerate Africa’s transition to an innovation-
led, knowledge-based economy
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Ideas are Capital-The Rest is Money

KEY VALUE DRIVERS
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Ideas are Capital-The Rest is Money
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Interactions, Linkages, Cooperation and
Partnerships Hold National Systems of Innovation

Rel. with Rel. with Rel. with
institutions . investors ‘ customers
@%gc & ‘

competence

partners &
suppliers

‘ I
Intel. property ‘ ’ Corp. culture
' & Internal
. relationships

Figure 4 - The conceptual map of ICAs’ interdependencies
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Africa can take advantage of megaprojects at
National
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Innovation
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